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Tovarn{ kominy, to je to prvni, co si vétdina Cechll vy-
bavi, kdyz se fekne Ust{ nad Labem. Severoleské kraj-
ské mésto skutecné vyrostlo z pramyslové tradice. Bylo
predni industridlni metropoli rakousko-uherské mo-
narchie. A nemusi se za to vlibec stydét. MlzZe se po-
chlubit dédictvim hodnym bez nadsdzky pojmenovant

,RODINNE STRIBRO“

S Ustim se poj celd fada proslulych Eeskyich wyrobki, jejichz
zvucnd jména uz dobte znaly nase prababicky. Svij véhlas
si udrzuji podnes, navzdor ¢asu i neprizni déjin. Uplynu-
l€ véky jim nic neubraly na jedinecnosti a tradicni kvalité,
snad jen trochu vyprchalo povédomi o misté jejich zrodu.
Mnohé konzumenty totiz ptekvapi, kdyZ ndhodou zjisti, ze
jejich oblibeny produkt pochdzi pravé od nas. A tak vznikl

PROFEKT SLAVNE LOKALNI ZNACKY,

“n: Fgr

aby uZ nikdo neztstaval
na pochybdch, co je

»ORIGINALLY MADE
IN USTI NAD LABE

Je libo néco vytecného k piti ¢i k zakousnuti? K tomu cosi
l(bezného k poslechu? TouZite po dokonalé péci o Cisto-
tu a krdsu svého zevnéjsku? A myslite i na zuslechtén(
milované zahradky? Pak staci{ nahlédnout do vybrané
nabidky nasich nejslavngjsich znacek ,Made in Ust{ nad
Labem® Ta plné uspokoji veskerd Vase prani, byt budou
sebeneskromné;jsi!

Nevahejte a sami vyzkousSejte legendarn( vyrobky z met-
ropole ceského severu! Jednoduse Vas presvédci, Zze nase
sebevédomad tvrzen( nejsou jen prazdnd reklamn( kliSé.
Opiraji se o nejleps( tradice preddvané mezi Ustetany
z pokolen( na pokolent.

% Usti nad Labem .
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Factory stacks is the first image that comes to most Czech
people’s mind when we say Ust{ nad Labem. In fact,
the capital of the Ust( region grew up on an industrial
tradition. It used to be the leading industrial metropolis
of the Austro-Hungarian monarchy. No need to feel
ashamed. Without exaggeration, it can boast of a legacy
equal to the ,family silver” Ust( is linked to a number
of famous Czech products whose renowned names were
very well recognised already by our grandmas. They have
maintained their fame even today despite time and the
adversities of history. The passing years have not taken
anything from their uniqueness and traditional quality.
Perhaps just their place of origin has faded from our
mind a little. Many consumers are surprised to learn that
their favourite product comes directly from our region.
That is why the famous local brands project came into
being to make everyone sure what ,Originally made in
Ust{ nad Labem* really is.

Fancy something delicious to drink
or eat? And perhaps something
pleasing to listen to with it? Feel like
having the cleanliness and beauty
of your body perfectly cared for?
Or are you also thinking of making
some improvements to your beloved
garden? Then you can look at our
selected offer of the most famous
brands ,Made in Ust{ nad Labem* They will surely satisfy
all your wishes, even the least modest ones!

Do not hesitate and try legendary products from the
metropolis of the Czech North! They will simply show
you that our self-confident statements are not empty
advertising clichés. They are based on the best traditions
handed down by Ust{ residents from generation to
generation.

destilatnihe,

.Bldsterni tajemstui.”

Vykwél domdcibso prilmysls
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Lkrajnimu® feSen{ uchyl{ malokdo A proc taky, kdyZz tu
vyvéra hned nékolik vzacnych pramend, jejichZ blahodér-
né ucinky na lidsky organismus potvrzuji ohlasy miliént
konzumentt z celého svéta.

Obzvldst to plati pro Ustecka piva Breziak a Zlatopramen.

PIVO ZNACKY BREZNAK

je v soucasnosti jednim z nejproddvanéjsich ceskych ex-
portnich piv, zejména v Némecku a ve Svédsku. Domdci
i zahrani¢n{ trhy si podmanil nejen svou poctivou chutt,
ale také libivou etiketou s proslulym portrétem bodrého
pivare. Ten uz provaz{ produkt pivovaru Velké Bfezno od
roku 1906, kdy pfednosta mistn{ Zelezni¢n( stanice a ob-
libenec velkobtezenské hospodské spole¢nosti Victor Ci-
bich propdjcil tvar svému milovanému moku za dozivot-

ni rentu 30 piv
tydné. Jeho spo-
kojeny wyraz uz
pred valkou reprezentoval ¢eské pivovarnictvi aZz v dale-
kém Kapském Mésteé ¢i v Daar es Salaamu. Tam vSude mi-
valy Ustecké pivovary svd obchodn( zastoupent. Za vdlky
se pak osvéZovaly ve vyprahlé pousti Cibichovym pivem
i némecké jednotky Afrikakorps.

Obchodn( znacka ,,pivntho dédka“ dosdhla takové oblibe-
nosti, ze si ji mnohé zahrani¢ni pivovary nelegalné prisvo-
jily a dodnes ji uzZivaji napriklad v Uruguay ¢i na Kostarice.

VICTOR CIBICH

se stal legendarn( postavou Usteckych déjin. Ma vlastn(
fankluby, které porddaji , procesi“ k jeho hrobu na hrbito-
vé nedaleko velkobrezenského pivovaru.
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One of man’s most pressing needs is to quench his
thirst. You can relieve it with ordinary water, however, few
would turn to such an “extreme” solution in Ust{. Why
should we do that with several rare springs rising here,
whose beneficial effects on the human body have been
confirmed by millions of consumers from all over the
world.

This particularly relates to the Usti beers Breziidk and
Zlatopramen. The Btezfiak brand is currently one of
the biggest selling Czech beers abroad, particularly in
Germany and Sweden. It has conquered foreign markets
as well thanks to its authentic taste and its eye-catching
label, featuring a famous portrait of a good-natured beer
drinker. He has accompanied the Velké Bfezno brewery
product since 1906, when Victor Cibich, master of the
local railway station and favourite of the pub community
in Velké Brezno, allowed his face to be used on his beloved
drink for a lifelong payment of 30 beers weekly. His
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happy expression
represented Czech
brewing before the
war as far away as in
remote Cape Town
and Daar es Salaam.
Usti breweries used to have sales representations there.
During the war, the beer with Cibich‘s face also refreshed
German Africa corps troops in the arid desert.

The “beer grey-beard” brand achieved such popularity
that some foreign breweries illegally adopted it. It is
still used in Uruguay and Costa Rica. Victor Cibich has
become a legendary figure in the history of Usti. He has
his own fan clubs, which organise ,marching parades” to
his tomb at the cemetery not far from the Velké Brezno
brewery.

The pearl entitled BYeznak was taken over by Heineken,
one of the world'‘s largest beer brewers, in 2008. Heineken

" USTECKE
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Perlu jménem Brezndk ziskal v roce 2008 do svého port-
folia jeden z nejvétsich svétowych vyrobcl piva spolec-
nost Heineken. Ta vlastn( i dals{ neméné slavnou Ustec-
kou pivn{ znacku Zlatopramen. Exportni uspéchy sklizi
hlavné ve Skandindvii. Toto vyjimecné pivo se zapsalo do
historie ¢eského pivovarnictv( jako prikopnik ,jedenact-
ky“a v této kategorii drz{ také dlouhodobé pozici nejpro-

Y2

davanéjsi jedendactistupriové pivo na tuzemském trhu.

ZNACKA
ZLATOPRA

Je sice relatlvne mlada vzmkla roku 1967 ale plvovar kte—
1y dnes nese stejné jméno, existuje takrka uz Ctyri sta
let. Vlastn( tradice vaYen( piva se pak v Ust{ nad Labem
datuje do doby vlddy krale Vaclava I., tedy do poloviny
13. stoleti.

Jako maji Karlovy Vary sv(j
t¥inacty pramen v Becherovce,
tak v Ust{ zpestfuje pitnou kiru

STARA MYSLIVECKA,

lidové zvana Myslivec. Poj{ se s dplnymi pocdtky vyroby
lihovin v Ustecké Ctvrti Krdsné Brezno, s rokem 1847, kdy
slavnou likérku zaloZil ustecky tovarnik Luis Eckelmann.
Plvodné se ndpoj jmenoval ,Alter Korn“, v Ceské verzi
,Stard Zitnd“ Ale obrdzek myslivce s flintou z etikety se
nakonec prosadil i do ndzvu vyrobku. Pavod této kotalky
popisuje legenda o myslivcovi, ktery zakladateli likérky ne-
chtél prozradit recept na svlj lahodny ndpoj, dokud nedo-
stal nabidku, Ze se jeho portrét dostane na lahev. Na rozdil
od skutecného pribéhu Victora Cibicha povazuj{ historici
tuto bajku za smysleny reklamni tah. Ale to nijak nesnizu-
je fakt, Ze se tstecky Myslivec fadi k nejslavnéjsim alkoho-

Something K]
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also owns another no less famous Ust{ beer brand -
Zlatopramen. This unique beer became part of the history
of Czech brewing as an eleven grade beer pioneer and it
has held a leading position in its category for a long time
as the best selling lager on the domestic market. The
Zlatopramen brand is relatively young, dating back to
1967, however, the brewery with the same name has been
in business for nearly four hundred years. The brewing
tradition in Ust{ nad Labem dates back to the reign of
King Wenceslas |, i.e. the middle of the 13th century.

,With Becherovka being the thirteenth spring for
Karlovy Vary, Usti drinking treatment is varied with
Stard myslivecka (Old hunter”s whisky), familiarly called
Myslivec (Hunter). Its origins date back to 1847, to the
beginning of liquor production in the neighbourhood of
Ust{ - Krdsné BYezno. The famous liquor company was
established by Luis Eckelmann from Ust{ nad Labem.

FPRO ZNALCE
rF o we

Siara Zi

M'l' SLIVE CK A

The drink’s original name was ,Alter Korn
r ,Stard Zitnd“ (“Old rye whisky”) in Czech. W
However, the image of a hunter with a gun on
the label asserted himself in the name of the
product in the end. The origins of this firewater
are described in a legend about a hunter who did not
want to reveal the secret recipe of his delicious drink
to the liquor factory's founder, until he offered to have
him portrayed on the bottle‘s label. Unlike the real story
of Victor Cibich, historians have shown this story to be
a fake advertising strategy. In any case, it does not affect
the fact that the Ust{ “Myslivec” ranks among the most
famous alcoholic drinks nationwide.
In a letter, the famous Czech actor Jan Werich invited his
friend Mr Kovarik to go fishing and said he would bring
“Myslivec” (hunter) with a capital “M” It was immediately
clear to everyone he did not mean a Nimrod. Myslivec
(hunter) beginning with a capital ,M“ was also
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2ve pritele Kovartka na sl me S
ryby a oznamuje mu, Ze

s sebou vezmou myslivce s velkym ,M“ A Ze tim nemys-
lel nimroda, bylo kazdému hned jasné. Myslivec s velkym
,M“délal také divérného spole¢nika hitmakerlm Jifimu
Staidlovi a Karlu Svobodovi, kdyz vymysleli nejslavngjsi
pisef pro Karla Gotta ,Lady Carneval“ nazpivanou uz ve
36 jazycich. V socialistickych ¢asech, kdy nasinec mohl
jen zfidka okusit znackovou whisku ¢i konak ze zdpa-
du, neohrozené vladl tuzemskym bar@im pravé Myslivec
spolu s Becherovkou. | proto byvala lahev se zelenym
muzikem neodmyslitelnou filmovou rekvizitou, zahrala
Si namétkou v kultovnich ﬁlmech ,,Hoﬁ’ ma panenkol“

»»»»»

duchové!”,

Ust{ ale nema jen tfinacty pramen, oplyvd dokonce pra-
menem ¢trndctym.Za ten miizeme sméle oznacit prosluly

LIKER

KLASTERNI TAFEMSTVI.

Ustecka likérka ho uvedla na trh roku 1898. Také jeho pd-
vod obestird legenda. Tajemstvi pry patfilo mistnim krus-
nohorskym mnichdm, od nichz ho Eckelmann vymamil.

Plvodn( receptura je prisné stfezenym tajemstvim ucho-
vavanym v trezoru. V( se jen tolik, Ze zaklad chuti tvo¥{ de-
vatenact bylinek, které se louhuji v alkoholu. Patf{ mezi né
i tridruhy pelyriku, kardamom ¢i skofice. Soucasny majitel
obou proslulych znacek spolecnost Granette & Starorezna
Distilleries vyrab{ dodnes Starou mysliveckou i KlaStern{
tajemstv{ v historické budové likérky v Krasném Brezné.

Something
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a confidential companion to hit makers Ji¥( Staidl and
Karel Svoboda when they were writing the most famous
song for Karel Qott, ,Lady Carnival® already sung in
36 languages. In the socialist era when it was nearly
impossible to taste a brand whisky or cognac from the
West, it was Myslivec with Becherovka that dauntlessly
ruled national bars. That is why the bottle with a green
man on the label was often used as a film prop which
randomly appeared in cult films such as ,Hofi ma
panenko! ,Slavnosti snézenek” and the popular comedy
for children , At Ziji duchové!”
Ust{ does not just have its thirteenth spring, it also
abounds in a fourteenth. The famous Klasterni tajemstvi
liquor undoubtedly deserves this name. The Ust( liquor
company launched it on the market in 1898. Its origins
are also linked to a legend. The secret recipe allegedly
belonged to local Krusné hory (Ore Mountains) monks,
from whom Eckelmann elicited it.

TOVANRA M LN, L DROEDH & Lty
KRASNE BREZNG
idive Brath Echalmannavidi @

The original recipe s
strictly guarded and kept
in asafe.We only know that
the taste is mostly down
to nineteen herbs soaked
in alcohol. These include
three sorts of sage-brush,
cardamom and cinnamon.
The current owner of both
famous brands - Granette
& Starorezna Distilleries
is still producing Stara
myslivecka and Klastern({
tajemstvi in the historic
building of the liquor
company in Krasné
Brezno.
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Masopustn( koblihy, velikono¢n{ mazanec, vdnocka, tyto
imnohé dalS{delikatesy ¢eské kuchyné maji prekvapivé co
do ¢inén('s Ustim nad Labem. Ptéte se, jak to? Vysvétlen(
Vam poda dobovy reklamn(slogan dstecké firmy Schicht:

I TA BABOVKA TO HLASA,
V CERESU ZE NASE SPASA,

sama naSe mati Zasla, jak je péknd - jako z masla.”
Prosluly rostlinny tuk se znackou Ceres byl totiz tra-
di¢nim vyrobkem severoCeské metropole, a to vice
nez sto let. Pfi vareni, peceni a smaZeni mu sekundu-
ji 1 dals{ ustecti pomocnici — oleje Vegetol a Ceresol.

JTezké je to kuchafen( v kuchyni, kde Ceres neni. Kde
vsak s Ceresem se var(, v kuchyni se vsechno daf{.“ Ceres
uz od roku 1903 vytlacoval z ¢eskych kuchyni, stejné tak
z kuchyni rakouskych, madarskych nebo bosenskych, tra-

di¢n{ veprové sddlo. Vyrabél
se z kokosového oleje jako
stoprocentn( rostlinny, tedy

ZDRAVY TUK.

Byl povazovan za tak zdravi prospesny, ze se v olympij-
ském roce 1936 stal hvézdou sportovn( reklamn{ kam-
pané. Dokonce i zidovskda komunita vyhybajici se kvali
svému presvédcen( vepfovému masu, povaZzovala Ceres
za koSer ndhrazku Zivocisného tuku. Vyrabél se proto
v Ustecké tovarné podle ritudlnich ptedpis pod dohle-
dem rabina aZ ze slezské Vratislavi.

Obchodn( Uspéch Schichtowjch zdvodl s tukem Ceres
vedl k rozkvétu firmy a roku 1911 si vyzadal wstavbu nové
ztuzovny tukd v Usti nad Labem, kterd byla prvn{ v Evropg
a Ctvrtd na svété. Na Usteckych tovdrnich haldch zdfil do

e —— — ———
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to eat

Shrove Tuesday doughnuts, Easter cake, Christmas
cake and many others delicacies of Czech cuisine all
surprisingly have something in common with Ust{
nad Labem. You ask how? The explanation is clear in
a contemporary advertising slogan of the Usti Schicht
company: “Cakes find Ceres tasty! Even our Mom was
amazed to see a cake made from Ceres was as tasty as
one made using butter!” The famous plant fat branded
Ceres was a traditional product of the North Bohemian
metropolis for more than one hundred years. Ceres is
seconded by further Usti helpers in cooking, baking,
roasting or frying — Vegetol and Ceresol olils.

"Cooking is difficult without Ceres. Ceres makes your
cooking better” Ceres pushed out traditional pork lard
from Czech kitchens as well as Austrian, Hungarian
and Bosnian households from 1903. It was made from
coconut oil as a hundred percent plant and healthy fat.
It was considered so beneficial to health that in 1936, in

eres

etelzsir

the year of the Olympics, it
became a star of the sports
advertising campaign. Even
the Jewish community,
which avoided pork meat
due to their religious
convictions, regarded Ceres
as a kosher substitute for
animal fat. It was made in
the Ust{ factory according
to ritual instructions
supervised by a rabbi as far
away as Silesian Vratislav.

The business success of
Schicht s Ceres fat company
was a thriving period for the
company and in 1911 it was
necessary to build a new
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ddlky napis , Ceres Fabrik" Vedle tuku nesl pojmenovan( Ce-
res jesté jeden wyrobek, pro ktery Schicht plivodné znacku
se jménem Yimské bohyné urody vlastné vymyslel - to pro

OVOCNOU STAVU
S NAZVEM CERES SAFT

Reklamn( slogany zddrazfiovaly, Ze jde o nealkoholicky
napoj. Majitelé firmy totiz chtéli svym dilem p¥ispét k boji
proti alkoholismu. Dokonce uvedli na trh i Ceres Sekt, coz
byl i pres slibny ndzev opét jen nealkoholicky napoj, jehoz
zaklad predstavovalajablecndstavaa, Sampariské“ bublin-
ky doddvala pfidana sodovka. Vyroba ovocnych Stav Ceres
Saft skonila v Ust{ roku 1952. Jedly tuk Ceres a rostlinny
olej Ceresol ale prezily rakousko-uherské mocndrstvi, pr-
vorepublikové Ceskoslovensko, Velkongmeckou f§i, socia-
listické Ceskoslovensko i ndvrat kapitalismu po roce 1989
a nasledné rozdélen( republiky. Zasluhou znacek Ceres,

TRINKT

CERES
Apfelsekt!
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CERESOL A VEGETOL

drZel i naslednik Schichtovych zdvodd podnik Setuza jes-
t€ na zacCatku 21. stoleti pozici nejvétSiho zpracovatele
olejnin v Ceské republice a predniho dodavatele jedlych
tukd, olejd a margarint. Dnes legenddrn{ znacky zaste-
Suji spole¢nosti Lukana Oil a Kaka.

Ve wictu tradi¢nich svate¢nich pochoutek, které se uz stolet(
pecou na tuku Ceres, jsme zdmérné vynechali jednu Ustec-
kou specialitu, abychom ji mohli vénovat zvlastn{ pozornost.

FE TO PROSLULA MAKOVA MUSLE NEBO-LI

»MOHNMUSCHEL"

tedy vytecna sladkost, za kterou se do Trmic sjizdé-
li mlsouni ze Sirokého okol{ uz v 19. stolet({. Tamn{
historické velikonocn( trhy se tak postupné staly

Somethingitoleat

fat stiffener plant in Ust{ nad Labem, the first in Europe
and fourth worldwide. The Usti factory halls boasted the
shiny inscription ,Ceres Fabrik“ (Ceres Factory). Apart
from fat, the Ceres name was given to another product
for which Schicht originally actually invented it- a brand
bearing the name of the ancient Roman goddess of
fertility — for a fruit juice called Ceres Saft. Advertising
slogans emphasised it was a non-alcoholic drink. The
company management wanted to contribute to the
anti-alcohol campaign. They also launched Ceres Sekt
(Ceres sparkling wine), which despite its promising name
was just a non-alcoholic drink. It was a blend of apple
juice with fizz added by carbonated water. Production
of Ceres Saft fruit juice ended in Ust{ in 1952. However,
Ceres edible fat and Ceresol vegetable oil survived the
Austro-Hungarian monarchy, pre-war Czechoslovakia,
the German Reich, socialist Czechoslovakia as well as
the return of capitalism after 1989 and the subsequent
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separation of Czechoslovakia. Due to the Ceres, Ceresol
and Vegetol brands, Setuza, the owner and successor
of Schicht’s company, was still ranked as the biggest
oil bearing plant processor in the Czech Republic and
a leading supplier of fine fats, oils and margarines at
the beginning of the 21st century. Today, the legendary
brands are covered by Lukana Oil and KakKa.

The list of traditional festive dishes baked for centuries
with Ceres fat was intentionally shortened by one
Usti speciality. We wish to pay special attention to the
famous poppy-seed mussel or ,Mohnmuschel® It was
a delicious candy popular with those with a sweet tooth
coming to Trmice from far and wide already in the 19th
century. The local historic Easter fair turned to a display
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predevsim prehlidkou makovych musli, a tak je mist-
n{ podle tohoto peciva nakonec i pfejmenovali na

»MOHNMUSCHELMARKT".

2%
Makovou musli tvor( placka z kynutého tésta plnéna
hroudou maku. Je vydatné potfend vejcem a posypana
cukrem, aby se navstévnikiim trh sbihaly sliny. Pavod
této speciality poodhaluji zdznamy v mistn({ kronice, kte-
rd datuje zrozen{ makového pamlsku na rok 1836, kdy se
z tovarysské cesty vratil dom( pekai Wenzel Schindler.
Krdtce na to se na velikono¢nim trhu pochlubil, co se
Vv Ciziné naucil. Z jaké zemé pekar Schindler netradicn({
recept na sever privezl, neni zndmo. Jeho vyrobek se brzy
stal legendou, kterou vsak mnoz{ trmicti pekafi zacali
proklinat. Obrovsky zdjem zdkaznikd jim totiz neumoznil
svate¢né prozivat Velikonoce. Museli ru¢né namlit dosta-
te¢né mnozstvi maku a spotfebovaly se ho opravdu kopy.
V prvni poloviné 20. stoleti nesl prapor véhlasného peciva

TRMICKY PEKAR
STERLIKE,

ato az do druhé svétoveé vdlky.
Tehdy tradice makovych mus-
|{ utrpéla zrusenim trhl a po
osvobozen( uz na ni novi oby-
vatelé pohrani¢{ nenavazali.
Teprve na sklonku 20. stolet{
vwytdhl ze zapomnén{ trmic-
kou laskominu ustecky vlas-
tivédec a pamétnik ,Mohnmuschelmarktu“ Hanus$ Ada-
mec. Objevil nenapadny c¢lanek v némeckych novinach
od pekarovy dcery Alzbéty Sterlikové Bschochové, ktery
obsahoval i vzacny rodinny recept. Na pocdtku 21. sto-
let{ se pak tradice ujala mistn{ pekdrenskd firma Inpeko,
kterd pece regiondln( specialitu presné podle historické
receptury na objedndvku.

of poppy-seed mussels so it was renamed by the locals
»Mohnmuschelmarkt“ according to the bakery.

Poppy mussel is a pancake made from raised dough
filled with a lump of poppy seed. It is abundantly spread
with yolk and sprinkled with sugar to make customers”
mouths water. The origins of this specialty are disclosed
in local chronicle records, dating the birth of the poppy
delicacy back to 1836, when Wenzel Schindler, a baker,
came home from his apprenticeship journey. Shortly
after that he boasted of what he had learned abroad at
the Easter market. It is not known from which country
Schindler brought his innovative recipe.

His product soon became a legend, however, he was
soon cursed by many Trmice bakers. The huge interest of
customers made it impossible for them to enjoy the Easter
holiday. They had to grind a sufficient amount of poppy
seeds manually and actually piles of poppy were used. In
the early 20th century the Trmice baker Sterlike used to

carry the flag of the renowned

bakery until WwIl. The poppy GOLDSTERN-LUXO
mussel tradition suffered from Jeinstes W
cancellations of fairs then and IWIETEH -PRESENT
Margarinschmalz
HEJE N - F!.WHIT
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after the liberation the new
residents of the borderland
did not link to it. Not until
the late 20th century was the
Trmice delicacy rescued from
oblivion by Ust{ homeland

scholar and contemporary of

the ,Mohnmuschelmarkt, Hanu$ Adamec. He discovered
an article in a German newspaper by Alzbéta Sterlikova
Bschochovd, a baker’s daughter, which also contained
a valued family recipe. At the beginning of the 21st
century, the tradition was taken over by the local Inpeko
bakery, which can bake the regional specialty exactly
according to the historic recipe upon order.



Cistota
pul zdravi!

custotu a krasu

,Cistotaptlzdravi“moznatikate svymdétemavnoudatdim
i Vy vdomnéni, Ze uzivdte prastaré lidové r€eni. A pritom
nevédomky citujete snad nas neslavnéjsi reklamni slogan
vlbec. V minulém stolet( ho vymyslelo reklamn{ oddéle-
n{ Ustecké firmy Schicht pro podporu prodeje proslulého

MYDLA S FELENEM.

NaZloutld kostka s reliéfem jelena ve skoku byla
v dobdch Rakousko-Uherska neodmyslitelnou sou-
Casti domacnosti kazdé cistoty milovné hospody-
né. Do viech koutd monarchie jich tehdy z Ust{
proudilo kazdym rokem ptes 300 miliont kusu.

FIRMA SCHICHT

OOOOOOOO0 OO0

si ochrannou zndmku s jelenem zaregistrovala uz roku
1891 a jde tak o jednu z nejstarSich nepretrzité uziva-
nych znacek v Ceské republice. Vyroba mydla pomohla

dost 2 prace

Schichtim  vybudo-
vat nejvéts{ potravi-
ndrsko-drogisticky
podnik v celé Evropé.
Firma také stdla roku
1930 u zrodu mezi-
ndrodntho koncernu % =y

Unilever, ktery dnes _ ’2 '

patf{ k lidrlim svéto- : ;

vého trhu s tuky, ole-

ji a kosmetikou. Jméno Schicht ve své dobé rezonovalo
stejné jako jména prednich ceskych prlmysinik( Bata
nebo Skoda. S nastupem modernich technologii mydlo
s jelenem sice uz davno ztratilo své vysostné postaven,
ale proddva se dal. Jsou Zeny, které toto prirodn{ mydlo
bez saponatll nechtéji ani dnes v éfe automatickych pra-
¢ek vymeénit za Zadny z modernich pracich prostredkd.
Tradi¢n{ ochrannou znamku vlastn( firma Lukana Oil.

SCHIL

Lrom a munha v m

\
1YDLO
SCHICHT-SZAPPAN
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and cleanliness_/

,Cleanlines is half of health” you may say to your children
or grandchildren, thinking it is an old saying. Actually,
you are quoting perhaps our most famous slogan ever. It
was conceived by the advertising department of the Ust{
Schicht company to support sales of the soap with the
stag in the past century.

The yellowish bar of soap with a relief of a jumping
stag became an important part of all households of all
cleanliness loving landladies in Austria-Hungary. Over
300 million bars of soap were exported from Ust{ to all
corners of the monarchy.

The Schicht company had the stag trademark registered
in 1891, so it is one of the oldest continuously used
brands in the Czech Republic. Soap production helped
the Schichts build the largest food-chemist business in
the whole of Europe. The company also saw the birth of
the multinational Unilever concern in 1930, the current
world leader in fats, oils and cosmetics. The Schicht name

at that time resounded in the same way as the names of
the leading Czech industrialists Bata and Skoda.

With the onset of modern technologies, the soap may
have already lost its sovereign position, but it is still
being sold. Some women do not want to replace this
natural soap without surfactants with any of the modern
washing preparations even in the era of automatic
washing machines. The traditional trademark is owned
by Lukana Oil.

,Being beautiful is so easy“ Do you know how to do it?
Just buy another famous Ust{ product —Elida soap. Unlike
the soap with the stag specified for washing, the Elida
brand represented a skin soap and other luxury cosmetic
products. The Schicht company placed great hope on the
brand. Particularly the advertising department paid great
attention to it. Within the campaign they searched for the
most beautiful Czech girls to be displayed on posters and
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,BYt krasnd, je tak lehké“ A vite, jak na to? Stac{ si poridit

SLAVNY USTECKY VYROBEK

MYDLO ELIDA.

Na rozdil od mydla s jelenem urceného k prani{, znacka
Elida reprezentovala pletové mydlo a dals{ luxusni kos-
metické vyrobky. Schichtovy zdvody do této znacky vkla-
daly velké nadéje. Velkou pozornost ji vénovalo zejména
reklamn{ oddéleni. V rdmci kampané vyhledavalo nejvét-
S{ Ceské krasky na plakdty a dokonce vypustilo i nékolik
obfich balénll nesoucich logo Elida. Znacka, kterou si
Schicht zaregistroval uz roku 1904, je dnes ve vlastnictv(
firmy Lukana Oil.

DokaZete si predstavit, Ze by VaSe vlasy ziskaly ,zvlast-
n{ notu®, nebo ,sytou svitivost“? Takové ucinky sliboval
dobowy reklamn( slogan $amponu Elida. Zel Bohu uZ
tyto ldkavé prisliby neprovérite, neb Sampon se pres pl

stolet{ nevyrdbi. Ale Spickovou péci o Vas uces prece do-
kdZeme zajistit z Usteckych zdrojd. Vzesla odsud totiZ
i nejslavnéjsi tuzemska znacka vlasové kosmetiky Lybar.
Ustecka chemic¢ka nebo-li Spolek pro chemickou a hut-
n{ vyrobu si tuto znacku zaregistroval v roce 1925. Ale
tehdy byl jeSté sprej na vlasy Uplné sci-fi a s oznacenim
Lybar se pocitalo pro Sirokou $kalu vyrobkd od barviy,
pres farmaceutické pripravky az po prostfedky k hube-
n{ hmyzu. Nakonec chemicka zaregistrovanou znacku
nevyuzila pro zadny z nich. Jeji spravny ¢as nadesel az
na pocatku 60. let 20. stolet(, kdy v Ust{ vrcholily poku-
sy s tehdejsi svétovou novinkou - aerosolovym sprejem.

PRVNI LAK NA VLASY LYBAR

prisel na svét roku 1966. Hromadna vyroba se ode-
hravala v poboc¢ném zavodé ve Velvétech na Teplicku.
Ten se osamostatnil roku 1994 a prijal novy oficial-
ni nazev podle svého nejslavnéjsiho vyrobku ,Lybar”

Something for beauty/
and cleanliness’ 88 W0/ &

they also sent up several huge balloons with the Elida
logo displayed. The trademark, registered by Schicht in
1904, is owned by Lukana Oil today.

Can you imagine your hair obtaining ,,a special note or
Lhigh shine“? Such effects were promised by the then
advertising slogan for Elida shampoo. Unfortunately, you
can hardly check the tempting promises as the shampoo
has not been produced for more than half of a century.
However, you can still get top hair care from Ustf
resources. The most famous national hair cosmetic, the
Lybar brand, came into being here. The Ust{ chemicals
company Spolek pro chemickou a hutni{ vyrobu had
this trademark registered in 1925. Hair spray was still
considered futuristic at that time and the Lybar brand was
supposed to be used for a wide variety of products, from
dyes, pharmaceutical preparations up to insecticides. At
the end of the day the chemicals company did not use the

registered trademark
for any of them. Its
right time did not
come until the early
1960°s, when attempts
with the then world novelty — aerosol spray, culminated
in Ust(. The first Lybar hair spray was created in 1966.
Large-scale production took place in the branch business
in Velvéty in the Teplice region. The business separated
from Spolek in 1994 and adopted a new official name
according to its most famous ,,Lybar” product.

The company produces a wide range of hair cosmetics
under the Lybar brand today. It holds the leading
position on the national market and exports to Slovakia
and Poland. Its product range contains more famous Ust{
brands, for example, best selling insecticide in the Czech
Republic, Biolit, and the legendary Ortosan shampoo to
prevent lice. This famous name for Czech consumers was



Dnes tovdrna vyrab( pod znackou Lybar celou fadu
vlasové kosmetiky. Drz{ si pozici lidra tuzemského
trhu a vyvdzi na Slovensko a do Polska. V jejim vyrob-
n{m sortimentu bychom ale nasli vic slavnych Ustec-
kych znadek, napiiklad v Cechdch nejprodavangjsi

HUBIC HMYZU BIOLIT
CI LEGENDARNI
SAMPON PROTI VSiM ORTOSAN.

| tato Ceskému spottebiteli notoricky zndmd jména plivod-
né patfila mezi ochranné zndmky Ustecké Spolchemie.
PéCe o krasu vsak neni jen wysadou Zen a divek. Muzi
téz touzi po luzném zjevu a pozornost nézného po-
hlav( se snazi uchvdtit zejména hladce oholenou tva-
f{. Po nékolik generaci byl kazdodenn( ritudl holent
nepredstavitelnym bez lahvicky s ndpisem Pitralon.

Halte se
kaldy den

Desinfikujs
a ervifulg
pokoiky
100 =i ke 1

,U MUZU UDAVA TON
PITRALON®

Pro star${ generaci je Pitralon stdle jeSté synonymem
pro vodu po holen({ vieobecné. A neni divu, tato znac-
ka Ceské spotrebitele provaz( uz od roku 1920. Plvodné
ji vyrdabéla pobocka némecké firmy Odol v Déciné. Po
povalecné konfiskaci tovarny znacka pripadla narodni-
mu podniku Setuza, d¥fve Schicht. S Ustim se tak Pit-
ralon poji pres Sedesat let. Znacka je Ziva dodnes, v tra-
dici jeji vyroby pokracuje také spolecnost Lukana Oil.

[ N,
/ Somgthing‘fg_r,be“a/llty
— and'cleanliness /"

originally one of the trademarks of the Ust{ Spolchemie.
Care of beauty is not only the privilege of girls and ladies.
Men also long for a beauteous appearance and try to
catch the attention of the gentle sex particularly with
a cleanly shaved face. For many generations the everyday
ritual of shaving always featured a small bottle called
Pitralon. ,(Pitralon makes a real man”). For older people,
Pitralon is still a synonym for after-shave generally. No
wonder that the brand has been on the market since 1920.
It was originally made by the Odol branch of a German
company in Décin. After the post-war confiscation of the
company, the brand was controlled by Setuza, the state
owned company, formerly Schicht. Pitralon has been
linked to Ust{ for over sixty years. The brand still exists,
as Lukana Oil keeps producing it.
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JTak to uZ je od téch Ustetant Uplna drzost,“ posté-
Zuje si mozna néktery z ¢tendrd nad tvrzenim, Ze pro-
sluld znacka gramofonowych desek s pstkem naslou-
chajicim gramofonu patfi do kolekce legendarnich
wjrobkl ,Originally made in Ust{ nad Labem® V&fte,
nevérte, ale je tomu skutecné tak. Nejslavnéjsi svétovy
producent gramodesek, britska spolecnost ,The Gra-
mophone Company“, provozovala v severoCeské met-
ropoli svou hlavn{ tovdrnu pro celé Rakousko-Uhersko.

,HIS MASTER"S VOICE”

nebo-li ,Hlas jeho pana“ tak se jmenuje legendarni
gramofonové logo se psikem Nipperem, ktery zmatené
nasloucha gramofonu, odkud zn{ nahrdvka hlasu jeho
pdna. Znacka se zrodila nahodné roku 1899 a prekva-
pivé se dodnes drz{ po boku Coca-Coly a jinych legend

— - o -;_},;,_:_- -B85) AM T39
REGISTERED TRADE MARK

MEZI DESETI NEFSLAVNEFSIMI
OBCHODNIMI ZNAMKAMI SVETA,

bez ohledu na to, Ze se gramofonové desky s timto logem
uz dlouha desetileti nevyrdbéji.

Prvn{ tovarnu na gramofonové desky v ¢eskych zemich
zaloZil v Ust{ nad Labem roku 1908 Josef Berliner, bratr sa-
motného vynalezce gramofonu. Na Usteckyich deskach se
ale psik zjevil az o pdr let pozdé€ji, kdy do Berlinerova pod-
niku majetkove vstoupila britska firma , The Gramophone
Company", nejvétsi vyrobce ,mluvicich® desek na svété.

Spolecné s legenddarnim logem bylo na kazdé mistn{ des-
ce otisténo také jméno meésta Usti nad Labem - Cesky,

sWell this is really impertinent of the Ust{ citizens,"
some readers can complain about the statement that the
famous gramophone record brand with a dog listening
to a gramophone belongs to the collection of legendary
products ,Originally made in Ust{ nad Labem® Believe
it or not, this is true. The most famous world producer
of gramophone records, the British , Gramophone
Company*, ran its main factory for the whole of Austro-
Hungary in the North Bohemian metropolis.

,His Master’s Voice, is the name of the legendary
gramophone logo with the dog Nipper, which is
confusingly listening to the gramophone, from which his
master s voice recording is heard. The brand was born
coincidentally in 1899 and surprisingly, it is still one of
the most renowned brands worldwide alongside with
Coca-Cola and other legends, although gramophone
records with such a logo have not been produced for
many decades.

" “"HIS MASTER'S VOICE"

e GRAMDPHONE COMPANY T8,
PATENTS = APPLIELFOR



némecky Ci dokonce hebrejsky a arabsky, podle toho, na
jaky trh wirobek sméfoval. Ustecké desky se proddvaly do
celé stfedn( a jihovychodn( Evropy, vedle toho také do Pa-
lestiny Ci Maroka. Export tvoril prevaznou ¢dst produkce.

Do zacatku druhé svétové vdlky vydala Usteckd lisovna
12 000 rdznych tituld. V repertodru pfevazovaly nahravky
mezindrodniho charakteru porizené materskou firmou
,The Gramophone Record” po celém svété. Nechybéli
tehdejs{ nejvéts( svétov( interpreti z fad opernich pév-
cl, wznacné symfonické orchestry ¢i pravé americké
jazzové kapely. Pro domaci publikum Usteckd tovarna
zvécnila napriklad kompletni nahravku ,Prodané nevés-
ty“ v podan{ Narodniho divadla nebo Smetanovu Mou
vlast nastudovanou Ceskou filharmoni( pod taktovkou
Vaclava Talicha. Jméno mésta Usti nad Labem nesou
i historické desky s kabaretnimi kousky Vlasty Buriana.

Tovérna na gramodesky prosperovala v Ust{ do okupa-
ce roku 1938. Po vdlce se do aredlu nastéhoval podnik
Tesla a v 50. letech se tu vyrabély prvni ceskoslovenské
magnetofony Metra. Nahravky lisované v Usti nad Labem
LR TR

POD ZNACKOU

PSiKA
S GRAMOFONEM

se vSak dodnes ndrazové objevuj{ v jubilejnich reedicich,
jako napriklad v roce 2004 na exkluzivnim CD vydaném
Pamatntkem Antonina Dvoraka ke stému vyroc{ sklada-
telovy smrti.

The first gramophone record company in Bohemia was
founded by Josef Berliner, brother of the gramophone
inventor, in Ust{ nad Labem in 1908. However, the dog did
not appear on Ust{ records until a few years later,when the
British ,, Gramophone Company, the biggest producer of
»speaking” records worldwide, joined Berliner s business
as a shareholder.

Together with the legendary logo, the name of Ust{ nad
Labem also appeared on every local record printed in the
Czech, German, Hebrew and Arabic languages, depending
on the market. The Ust( records sold all over Central and
South East Europe, as well as in Palestine and Morocco.
Exports were the main part of production.

The Ust( pressing plant issued 12,000 different titles until
the beginning of WWII. The repertoire mostly contained
international recordings made by the mother company
,The Gramophone Record“ all over the world. Not missing
were the then greatest world opera singers, renowned

symphonic  orchestras

and real American jazz | -~ et e -—
bands. For the domestic % I.,} s
audience, the Ust( factory ,,] ~ | -

perpetuated, for example, N 118
the complete recording of
the ,Prodand nevésta“ (Battered
Bride) opera by the National Theatre

and Smetana’s My Country, performed by the Czech
Philharmonic Orchestra conducted by Vaclav Talich.
The name of the city of Usti nad Labem also appears
on historic records of cabaret sketches featuring Vlasta
Burian.

The gramophone company thrived in Ust{ until the Nazi
occupation in 1938. After the war, the premises hosted the
Tesla company and in the 19507s, the first Czechoslovak
tape recorders were made here. Records pressed in Ust{
nad Labem with the brand displaying the dog and the



¥INécoido zahradky

Cimrmantv Déd Vsevéd by tekl: “A nejhorsi ze vieho jsou
trpaslici’ my v Ust{ si mysl{me pravy opak. A myslel si to i

GEORGE HARRISON,

CLEN LEGENDARNICH THE BEATLES.

® © & 0 0 0 0 0 0 0 0 0 0 0 0 0 O 0 0 0 0 0 0 0 00
| on totiZz podlehl kouzlu tohoto zahradntho doplriku
z Ust{ nad Labem. Na obalu svého alba se nechal zv&¢nit
s trpaslikem vyrobenym v keramické tovarné Maresch, je-
j(Z tradice se odvij{ uz od roku 1841.

Zvykli jsme si oznacovat sddrové pidimuziky usaze-
né v zdhonech za projev kyce, ktery pohorsil uz nejed-
noho estéta. Ale ptvodné plnili funkci dobrého ducha,
ochrdnce domacnosti. A také jejich vzhled nebyval tak
pitoreskn(, jako dnes. Kvalitn{ zahradn{ trpaslici pred-
stavovali sochafské dilo zdobené ru¢ni malbou. A pres-

_ GEORGE HARRISON

’ MY SWEET LORD
ISN'T FEA PITY

A
‘L

7

e ,.,'*
[ .
Ve e

né takové nabizela firma Maresch. Svétové prven-
stvl ve wrob€ zahradntho trpaslika ji sice vyfoukla
konkurence z némeckého Durynska v roce 1872, ovsem
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TOVARNA USTECKEHO MESTANA

JOHANNA MARESCHE

se nového trendu rychle chytla. Vyrobu trpaslikl zahajila
kolem roku 1881. Keramicka zaméstnavala kreativni a ta-
lentované umeélce, jez vytvorili modely pro neuvéfitelné
pestrou kolekci trpaslikil. Dochované vyrobn({ katalogy z let
1895 az 1910 predvadi( vedle klasickych trpaslikd pracan-
tl s hrabémi a lopatickami, tfeba trpasliky pijany s Sam-
panskym ¢i korbelem piva nebo kutaky lelkujici v travé
s dymkou. V nabidce figurovala i trojice karbantkd, jimz za
karetn{ stolecek slouzila velka muchomUrka, nechybéli ani
hraci kuzelek, rybarihoubari i trpaslik na houpacce.

Something

gramophone still appear randomly in jubilee series, as
for example in 2004, on an exclusive CD issued by the
Pamatnik Antonina Dvoraka (Anton{n Dvordk Album) to
mark the centenary of the composer”s death.

Many aesthetes have complained: “It is gnomes that are
the worst of all“ however, we from Ust( think different.
George Harrison, the legendary member of the Beatles,
shared the same opinion with us. He also fell under the
spell of the garden accessory from Ust({ nad Labem. He
had his photo taken with a gnome made in the Maresch
ceramic factory for the cover of one of his albums. The
tradition dates back to 1841, when the business was set
up.

We have already got used to pointing at gypsum elves set
in flowerbeds as kitsch. However, their original function
was to bring a good spirit and protect the household.
Their appearance was far from those today. Good quality

garden gnomes were
sculptures decorated
with  hand painting. | \
The Maresch company '5\1"' \
offered exactly these. X
The world leadership in *
manufacturing garden
gnomes  was taken A
by competitors from
German Thuringia in
1872 though, but the
Ust{ factory owned
by Johann Maresch
quickly followed the ]
new trends. They &
started manufacturing |
gnomes around 1881.

o o

PV 13 #
- L“

"'\:




Nécoldo zahradky ™

USTECKE KERAMICKE POSTAVICKY
si vydobyly velké renomé v Cechdch i v zahrani¢!. Tisice
jich putovaly do zapadn({ Evropy a ddl pres ocedan do USA.
Takto se jeden exempldr dostal i do vlastnictvi slavného
Brouka George Harrisona. Vyroba v Ust{ skon&ila roku
1947.Keramicka misto Mareschovych trpaslikd vypalovala
busty délnického prezidenta Klementa Gottwalda. Ustecky

TRPASLIK

se stal mezi sbérateli vyhledavanou starozitnost(, kterou
si pro jeji vysokou hodnotu uz dneska sotva kdo dovol{
posadit do své zahradky.

POZAPOMENUTA

ZNACKA
MARESCH

se dockala plné rehabilitace az v roce 2004. Tehdy vyhla-
silo mésto Usti nad Labem na pocest slavného tsteckého
vyrobku Rok trpaslika a usporadalo trpaslici slavnosti. PYi
této prilezitosti vzniklo nékolik replik historickych vyrob-
kd v€etné obf{ sochy trpaslika, kterd pati( se svymi tfemi
metry k nejvétSim na svété. V soucasnosti zdobi, jak se
na trpaslika slusi, jednu zahradu, a nijak malou, rovnou
Zoologickou zahradu v Ust{ nad Labem.

¥
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The ceramics company employed creative and talented
artists who developed models for an amazingly wide
range of gnomes. The extant production catalogues from
1895 to 1910 display traditional wheel horse gnomes with
rakes and shovels, drinking gnomes holding champagne
or a pot of beer or smokers fiddling in the grass with
a pipe. The range also included a trio of card players
playing on a big toadstool. Ninepin players were not
missing either, followed by fishermen, mushroom pickers
and a gnome on a swing.

Ust{ ceramic elves gained a great reputation in Bohemia
as well as abroad. Thousands were sold to Western
Europe and further overseas to the USA. One piece got
to the famous Beatle George Harrison. Production in
Ust( finished in 1947. Instead of Maresch’s gnomes,
the ceramic plant burnt busts of Klement Gottwald, the
worker president. The Ust{ gnome became antiquity rarity

<Somethingiforithefgarden™"

sought after by collectors. Hardly anybody could afford to
put one in the garden due to the high value.

The forgotten Maresch brand did not wait to see full
rehabilitation until 2004. The city of Ust({ nad Labem
announced 2004 as the Year of the Gnome to honour the
famous Ust{ product, and arranged a gnome celebration.
Some replicas of historic gnomes were made to mark this
occasion together with a giant sculpture of a gnome. At
three metres tall, it is the biggest gnome worldwide. It is
displayed in a really big garden, namely the Zoological
garden in Ust{ nad Labem.
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